
How omnichannel services benefit you as a retailer 

Boost profitability: Increase utilization of your stores and 
expand your eCommerce simultaneously 

Increase customer satisfaction: Expand your omnichannel service offering

Save costs: Optimize use of resources and design your processes lean

Optimize availability: Offer wider range and improved product availability

You would like to learn more? Get in touch with us!

hello@fulfillmenttools.com fulfillmenttools.com

Why omnichannel services are 
crucial in the retail sector

Why an omnichannel strategy 
pays off for retailers

increased usage of curbside pickup
between April 2019 and April 2020.1

of retail sales are expected to 
be online after the pandemic.4 

of online sales in the U.S. were  
supported by physical stores in 
2020, compared to 32% in 2019.3

of worldwide shoppers state to shop
online more frequently than they did 

before the pandemic.2 

Status quo of omnichannel 
services in the retail sector
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Combine fast scalability, easy integration and optimal performance 
with a modern software architecture 

Connect eCommerce and bricks-and-mortar retail with the help of a 
distributed order management system (DOMS) 

Create personal touchpoints in eCommerce due to click-and-collect 
and use stores with ship-from-store as mini-shipping warehouses 

Organize return processes efficiently and conveniently for you and your 
customers with a returns management system 

Manage store and warehouse inventories easily and centrally 
in real time using an inventory management system 

How to design your omnichannel 
services competitive 

The shift from offline to online forces retailers to  
reevaluate their fulfillment networks since  

eCommerce fulfillment is much more complex than 
traditional brick-and-mortar or wholesaler fulfillment.5 

of stores in the U.S. will provide curbside 
pickup and ship-from-store services  

to serve as fulfillment centers.4

57 %

1  Source: Adobe Analytics 2020   |   2 Source: Bazaarvoice 2020   |   3 Source: GlobalData 2021   |   4 Source: McKinsey & Company 2021  |   5 Source: McKinsey & Company 2020
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